
Ryan Kilner
Possible 2 Questions...

1. To what extent has branding had on graphic design?
2. How does graphic design and advertising influence
customer buying habits?



Introduction
This report will aim to explore the possible two questions, understand and fully evauluate the 
the questions I have chosen. The questions I have asked will not be answered in full as my 
actual dissertation will explore futher into this and look at different aspects within the question
to give me the most accurate answer. 
 Both of the questions I have chosen are of high interest and I believe will contain lots of sources
of research material for me to look into. Whilst creating this report I will reference reading sources,
and some references of ways to find information, exploring not only my own, but other peoples 
opinions, takes and views on the questions.



Question 1
 1. To what extent has branding had on graphic design?

The reason I have decided on this question is because this subject is something i am extremely 
anxious about. I will aim to explore different opinions, both for and against the question and
the publics view on it. Within this, I will answer minor questions to fit together with my main 
question such as ‘do people buy the brand or the product?’ and ‘is it the brand that influences
or the product’? After collecting my data this will form a more solid database on the extend of 
branding within design. 

This question is not only asked within the design industry but also outside of it. For example
with clothing brands, people seem to shop at ‘Top Shop’ because of it’s name, whereas nobody
is seen these days wearing unbranded clothing. Many people want to keep up with the latest 
trend and rely on the branding side to everything, for example if something is branded well, they
will go for it and purchase, whereas obviously if it is branded terribly, perhaps not! On this matter,
strong branding makes the product easily noticeable, for example a girl would know if a dress is
from Top Shop or River Island just by looking at the styles and fabric quality.

I have done various reading on the Internet and in fashion magazines, and looked more closely
into fashion branding, and how it affects the consumer. There are a lot of mixed opinions based
from my question, as some people like to be seen wearing top brands, whereas other like the 
quality and loyalty of the brand/shop. On the other hand, some don’t really care about the branding
and focus more on vintage clothing.

I realised when conducting my research that it doesn’t always come down to money! People will
pay hundreds of pounds just to get a product they want and feel comfortable with. Others will
spend hundreds of pounds on products that they cannot afford just to keep up with the trend, 
and mainly to just look good in front of their friends. I have been reading the Guardian web page
and came across this article:

‘Why do so many people wear clothes with brand names on them?
In short, because they are stupid’

... The answer to your question is simple: it's because they are morons. And not just morons
 – multi-level morons. For a start, they think that somehow flaunting the name of the shop from
 which they bought the garment makes them look cool. This means they are brand snobs, which
 is bad enough, but what makes it even worse is that the brands themselves are always ones that
 any sane, thinking person would try to hide from the world, such as Sloaney pony Hollister, or the
 sluttishly ubiquitous Emporio Armani...

The person that wrote this see’s this subject really strongly and disagrees with people spending
big money on well known brands and doesn’t agree with the flaunting of big brands. This comment
could be argued back and forth for reasons in which people disagree and this is what I aim to look
further into during my dissertation preperation to see if there are plenty of sources for information.





Question 2
2. How does graphic design and advertising influence
customer buying habits?

The reason I have gone with this question, is that it is really similar to the first question and
again is a subject I am really interested about. I will aim to explore the buying habits of customers,
what the public like to see for them to buy, and mainly what type of advertising and graphic 
design engages consumers into spending their money on certain products. I can ask smaller
questions to get my final answer as accurate as possible, such as ‘is it the colour that attracts?’,
‘Is it the brands reputation that keeps the customer buying their products?’

It seems that people in this day and age are willing to spend a lot on luxury products, but I want
to know whether it;s the actual product that is selling, or the advertising. Graphic design and 
advertising play a massive role in todays selling, and with the right promotion,
brands succeed in making money from the public, so another question i’m asking is ‘Why?’, Some
brands succeed and grab customer attention, whereas others the public just turn a blind eye 
towards them. 

Whilst looking into this subject matter, I came across different elements within both advertising
and graphic design, that got people engaged, as well as what doesn’t sell. Again there were mixed
opinions, su




